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Focus Group Questions & Results
A social media campaign, informed by a focus group, is a great way to show students that drinking
water is not only the right thing to do because it is healthy, but also is the “cool” thing to do.
Students know what messages resonate best with their peers as well as the specific technology they
prefer. Therefore, focus groups are a perfect approach to engage students in message-creation for
different ages and identifying what social media platforms students use. Consider convening focus
groups to ask students the following example questions. The top five answers to each question that
were asked during the pilot phase of Thirsty for Health are listed after each question.
Question 1:
Please explain what motivates you to drink water and how would you describe this to a friend?
Top 5 Answers:
1. It is important to drink water to avoid being tired or having headaches
2. It is crucial to stay hydrated during physical activities due to heavier breathing and sweating
3. To improve organ health like muscle tone and kidney function
4. Healthy and clear skin
5. To avoid serious health conditions and complications
Question 2:
Could you explain some reasons why you feel staying hydrated or drinking more water is
important?
Top 5 Answers:
1. For overall health and avoiding illness
2. Better focus, energy and attentiveness
3. Since our bodies are 70% made up of water there must be a constant replenishment of water
4. Activities like sports and marching band, especially outside in the heat require more water intake
5. To avoid conditions like dehydration and heat stroke
Question 3:
Can you mention which social media app you use the most and why?
Top 4 Answers:
1. Snapchat – Fun and interactive format allowing conversations without much data
2. Instagram – It is a simple and easy app to use to share media
3. Twitter – The breadth and depth of data is diverse, hashtag/selfie/retweet challenges
4. Facebook – Events, stories and information-sharing to promote both to schools, parents
and students
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Question 4:
Could you give an example of a way Thirsty for Health could be promoted on social media?
Top Answers:
1. Create personal accounts for Sippy on Snapchat, Instagram, Twitter and Facebook
2. Polls and hashtag activities on Twitter
3. Pictures, videos, live webcasts and stories posted on Snapchat, Instagram and Twitter
4. Geo filter on Snapchat
5. App specifically for reminding you to drink water
6. Celebrity endorsements and creation of ads on apps/sites
Question 5:
What do you think about Sippy the water mascot and how might the name or logo be used to
promote drinking more water?
Top Answers:
1. Create mascot and attend sporting / health fair-type events
2. Put on billboard, bracelet, t-shirts, water bottles
3. Develop coloring pages, crossword puzzles, word search with Sippy
4. Make cute and catchy song about Sippy to help students remember to drink water
5. Posters (Fat Head™ decals) to promote new bottle-filling stations
6. Back-to-school activity: Watermelon & Water with Sippy!
7. Sippy sticker on Snapchat
Question 6:
Out of these different things, which one appeals to you the most?
Top Answers:

•
•
•
•
•

Catchy song or rhyming slogans
Videos: animated or live action
Interactive games or virtual reality
Sports star or celebrity endorsements
Fantasy or other types of artwork
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